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Abstract

Ant Financial provides automated credit lines to more than a million Þrms trading
on Alibaba’s Taobao e-commerce platform. Monthly credit records show how TechFin
mitigates local credit supply frictions in China’s segmented credit market and extends
the “frontier” of credit availability to Þrms with a low credit score. We use a discon-
tinuity in the credit decision algorithm to document that a Þrm’s credit approval and
Þrst-time online credit use boosts Þrm development in terms of sales and transaction
growth. These Þndings reveal the scope of China’s credit market frictions and the
beneÞts of new credit technologies in completing credit markets.
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The authors highlight that the data and analytics reported in this paper may contain errors
and are not suited for the purpose of company valuation or to deduce conclusions about the
business success and/or commercial strategy of Ant Financial. All statements made reßect the
private opinions of the authors and do not express any o cial position of Ant Financial and its
management. The analysis was undertaken in strict observance of the Chinese law on privacy.


